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Public Relation.
Public relation is the maintenance of practices of spreading of information from the company or organization to the public.  Public relation is used as media in the organization; where social media is an essential factor that helps in the running of the company by spreading of information from the company to the public or from the public to the organization.  
Media relation is used in different ways such as video, text, images, audio, photo sharing, message board and podcast RSS. The company uses media in achieving its goals; media helps in bringing positive coverage of the organization products. For example, media is used in advertising products of the company for free.
Public relation is used in communication within the company. The individuals used in media relation should have skills to bring out a compelling story for attractions of more audience, thus making advertisement to be more accessible. Media relation can help a company to invent a new market. This situation happens when the company gets information from the public that there is a market gap in a specific place, then it gets in the market. The company can use the internet platform to notice other opportunities in the market.
Public relation is used as branding in the company. In any organization, the role of PR is to be able to manage the brand, image and reputation of the client. This is because the client does not need to understand the brand management and mass communication of the company. Therefore, it is the responsibility of the company to define the client brand and how the company identifies itself to the public. 
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